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WTIC’s Ray Dunaway hosts one of the most 
popular AM radio morning shows in Connecticut. 


CT AM 
radio faces 
uncertain 
future 


By Keith Griffin 
kgriffin@HartfordBusiness.com 
arlier this year, Texas-based Petrus 
EF Holding Co. made a bet on the 
future of AM radio in Connecticut, 
when it acquired Westport’s Connoisseur 
Media, which owns 42 radio stations in 
12 markets, including WDRC in this state. 

Steve Blasnik, Petrus Holding’s presi- 
dent, said it made the acquisition, for an 
undisclosed sum, because it believed in 
the “enduring importance of radio, which 
continues to be the media with the great- 
est reach among adults.” 

While that may be true, the future of 
AM radio is uncertain as the industry 
grapples with a host of challenges from 
technology to changing demographics 
and financial pressures. Experts see it 
continuing to do well in the short term but 
its fate in a decade or so remains cloudy. 

Rich Hanley, an associate professor 
of journalism at Quinnipiac University, 
said terrestrial radio, which includes 
AM and FM radio, is listened to by 90 
percent of the population once a week. 
“Tt’s still a force,” he said, adding it’s not 


Continued on page 14 
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Dr. Laine Taylor, a Yale psychiatrist, demonstrates the IT platform that some of her colleagues use to conduct virtual 
visits with patients. Pictured on the screen is Yale IT Support Specialist Mark Lazarus. 


By Matt Pilon 
mpilon@HartfordBusiness.com 
elehealth, or telemedicine, has received 
T a lot of attention since its advent in the 
1990s, but odds are you've not yet talked 
to your doctor through a computer monitor. 

Connecticut has been particularly slow in 
rolling out such technology. It remains one of 
the only states in which Medicaid does not 
reimburse telehealth services. 

A number of providers, however, from 
hospitals to doctor groups, have dipped their 
toes into telehealth waters, and insurers 
have started to align with various technology 
companies that facilitate virtual face-to-face 
meetings between patient and doctor. 

The modest level of activity thus far could 


begin to ramp up in 2016, after state lawmakers 
passed alaw earlier this year requiring commer- 
cial insurers — but not Medicaid — to pay for 
telehealth visits. 

The law requires most health insurance 
policies to reimburse the same set of tele- 
health-facilitated services that are covered 
for in-person visits. 

Telehealth providers are widely defined, 
and include primary care physicians, advanced 
practice registered nurses, podiatrists, optom- 
etrists, psychologists, alcohol counselors and a 
range of other specialties. 


Will demand be there? 
One early Connecticut adopter of virtual 


Continued on page 12 
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EXECUTIVE PROFILE 
Defeating Hunger 


James Arena-DeRosa grew up in the lap of the civil- 
rights movement and is using those lessons learned 
to try to eliminate the scourge of hunger in 
Connecticut. Find out more about the new CEO of 
Foodshare. PG. 5 
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In this week’s issue we wrap up our year-long 
series on the state’s aging population with a look at 
how one local insurance agency is taking advantage 
of an increasing number of graying business 
owners looking to sell their company. PG. 3 
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Connecticut's 
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By John Stearns 
jstearns@HartfordBusiness.com 
lastonbury-based Smith Brothers Insur- 
( ance LLC has acquired eight insurance 
agencies in the last five years, the latest 
being Bayberry Insurance of Groton this fall, 
making Smith Brothers one of the largest inde- 
pendently operated insurance and financial 
services organizations in Connecticut. 

And it’s not done yet. 

With about 150-plus employees, mostly in 
the Nutmeg State, including 90 in Glaston- 
bury, Smith Brothers has ambitions to dou- 
ble in size over the next five years, through 
organic growth and more deal-making, said 
Joe Smith, president and CEO of the firm 
founded in 1972 by his uncle and late father. 
Driving that opportunity, in part, is demo- 
graphics. There are myriad small insurance 
agencies with aging owners looking for suc- 
cession plans and who have business niches 
and staff attractive to Smith Brothers. 

Smith estimates a solid decade ahead of 
agency owners looking to exit their business. 

That seems to be supported by an October 
report by BlumShapiro and the University of 
Connecticut, “The Baby Boomer Effect,” which 
found that 42 percent of small business owners 
in Connecticut are 55 and over, a number that 
is estimated to reach 47 percent in 10 years. 

“With business owners aging, the pace of 
sales and transfers of ownership will likely 
increase,” the report said. 

The insurance brokerage industry in par- 
ticular is experiencing a significant amount 
of mergers and acquisitions, especially in 
the last decade and more so recently, said 
Mary Christiano, director of communica- 
tions in Connecticut, New Hampshire, New 
York and New Jersey for Professional Insur- 
ance Agents, a nationwide trade association 


ging biz owners create 
opportunities, risks for insurance industry 





representing professional, independent prop- 
erty/casualty insurance brokers. 

About 13 percent of independent insur- 
ance agencies were involved in M&A activity 
in the past two years, up from 11 percent in 
2012, according to an industry study pub- 
lished by Independent Insurance Agents & 
Brokers of America and leading independent 


Smith Brothers Insurance Past Acquisitions 


2010: Charter Oak 2012: Camilleri 
— The Insurance & Clarke, 
Professionals, Wethersfield 


Groton 


2013: Elliott 2014: Atlantic 
Insurance Group, Insurance, 
Southington Waterford 


agency companies. Deal-making was particu- 
larly prevalent among larger firms gobbling 
up smaller competitors, which are facing 
increasing challenges of maintaining busi- 
ness viability, the report said. 

Aging agency ownership and a lack of 
awareness for agency continuation are major 
concerns, Christiano said. 


2015: The McMahon 
Co. Inc., Rocky Hill 


2014: Archambault 
Insurance, Chester 


2015: Carillo & 
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Smith Brothers Insurance President ¢ 


“We're very concerned about perpetuation 
in the industry,’ she said, noting the graying 
effect isn’t unique to insurance brokers. “We 
are challenged to have new people come into 
the industry.” 

Insurance isn’t a job young people think 
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2015: Bayberry 
Howland Inc., Insurance, Groton 
Windsor Locks 


and Somers 
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>) Aging Owners 


about when they grow up, she said, yet there 
are myriad opportunities. 

“If youre entrepreneurial in spirit, it’s the 
great American job,” Christiano said of help- 
ing people and the many jobs in the field, from 
sales to actuarial, customer service, investi- 
gations and more. 

Locally, the Professional Insurance Agents 
of Connecticut Inc. is working with Goodwin 
College in East Hartford to help train students 
for insurance careers through insurance-spe- 
cific course work and paid externships, help- 
ing to bring new people into the industry. 


Smith Brother’s value proposition 

Smith Brothers, with offices across Con- 
necticut and one in Northampton, Mass., is 
one of the firms looking to take advantage 
of Connecticut’s and the region's aging work- 
force. It wants to expand throughout New 
England if the right opportunities present 
themselves, Smith said. 

The firm has made acquisitions across 
the state in recent years including in Groton, 
Chester, Waterford, Wethersfield, Rocky Hill 
and Southington. 

Smith said his firm is attractive to sell- 
ers who have a niche in their community or 
particular business sector, but don’t have the 
same resources to be a total risk-management 
company for families and businesses — what 
Smith calls a one-stop asset protection model 
that differentiates his firm in the market. 

The company provides insurance, surety, 
risk management and employee benefits to 
individuals and businesses, including finan- 
cial services through a separate limited 
liability company, Smith Brothers Financial. 


U.S. Insurance Agencies Involved 
in M&A Activity 2013-2014 


Small 7% 

Small-medium 13% 
Medium 14% 
Medium-large 22% 
Large 34% 
Jumbo 48% 
Total 13% 


SOURCE: FUTURE ONE 2014 AGENCY UNIVERSE STUDY 


Pamela Atkins, who founded Bayberry Insur- 
ance in 1989, announced in October that joining 
Smith gave her clients access to more products 
and services, including health insurance, finan- 
cial planning, income protection and surety 
bonds in one place. 

Smith has kept the names of most of the 
firms it acquired while placing them under the 
Smith Brothers umbrellaas affiliates, except the 
smaller Charter Oak, which rolled into Atlantic 
Insurance, which is now located in Niantic, and 
Elliott Insurance Group, which was rolled into 
Smith Brothers in Glastonbury. 

It also has kept the acquired firms’ offic- 
es, except for Wethersfield-based Camilleri 
& Clarke, whose owner wanted to sell his 





building and relocate into Smith’s nearby 
Glastonbury office. 

The acquisitions have all been positive, 
each having a purpose, Smith said. 

“If you can pick up a niche that you didn’t 
have before or you get good people, then it 
kind of helps itself in the future,” he said. 

Camilleri & Clarke, for example, special- 
izes in professional liability insurance and risk 
management for architects and engineers, a 
professional group Smith Brothers didn’t serve 
before that acquisition. The deal made Smith 
Brothers the largest architects and engineers 
specialty agency in the state, Smith said. 

“Ninety percent of what we do is not what I 
would call turnaround,” Smith said. “It’s more 
buying quality organizations with good peo- 
ple and so we make no changes.” 

Broadly speaking, “If you look at it across 
the agency, we're a generalist, but if you look 
at it within the divisions, we have specialties 
all over the place,” he said. 

With employee benefits, for example, 
Smith has a staff lawyer to help clients with 
Employee Retirement Income Security Act or 
the Affordable Care Act compliance, he said. 

Smith said commercial business comprises 
the bulk of the firm’s revenues, which it doesn’t 
disclose, and personal insurance and financial 
services the bulk of its clients. 

The firm retains its family influence. Smith’s 
uncle, Brian, is chairman emeritus, involved 
in promotions and community involvement. 
Brian Smith’s son, Scott, is director of the 
design professional's practice and Joe Smith’s 
sister, Kimberley Connolly, is executive vice 
president and the equivalent of chief operat- 
ing officer. a 
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James Arena-DeRosa enjoys politics and wants to shape pol 
will solve Connecticut’s hunger issue. 
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James Arena-DeRosa 





Highest education: Bachelor’s 
in anthropology, Harvard 
University, 1978. 


Executive insights: 


“| think leadership’s not telling 
people what to do all the 
time. It’s Knowing when to 
use your power and 
leverage critical changes 







‘Sas “=) and most of the time to trust 
=; _.__ the people around you. One 
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- Of the most important things 
et | think you do as a leader is 
? to bring the right people in 
and to put the right people 

in positions to succeed.” 
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Arena-DeRosa wants 
to end hunger in CT 


By John Stearns 


jstearns@HartfordBusiness.com] 


share, James Arena-DeRosa, exudes 

energy, passion and perspective 
about food security and hunger issues 
built on a lifetime of helping others. 

“My whole life has been about making a 
difference in the lives of other people — it’s 
alll ever wanted to do since I was little,” Are- 
na-DeRosa said from Foodshare’s Bloom- 
field office, where he started work Sept. 1. 

He oversees a food bank serving Hart- 
ford and Tolland counties that provided 
enough food for 12 million meals to 300 
partner programs last year. It has 55 staff, 
about 6,500 volunteers, and took in $31.6 
million in revenues in 2014, which includ- 
ed donated food valued at $25 million. 

He’s fresh off a successful Turkey and 
Thirty campaign that collected 16,188 tur- 
keys for Thanksgiving and roughly $854,000 
in donations. Arena-DeRosa experienced 
advocacy growing up in Walpole, Mass. 
His mother, a nurse, was active in the civil 
rights movement, helping shape her son and 
his three sisters. 

“I grew up in the lap of the civil rights 
movement,” said Arena-DeRosa, 59, who’s 
married and has two sons in college. “Free- 
dom Riders came to our house on fundrais- 
ing tours in the early 60s ... anti-war rallies, 
environmental meetings, hunger walks — 
all at my house,” he said, remembering con- 
gressional candidates visiting, too. 

“It had tremendous influence on who I 
am,” he said, also noting the spiritual influ- 
ence from his Xaverian Brothers High School. 

He took his passion for helping oth- 
ers to organizations that included Oxfam 
America as director of public advocacy, 
the Peace Corps as New England region- 
al director, then the U.S. Department of 
Agriculture as Northeast regional admin- 
istrator for Food and Nutrition Service, 
where he oversaw $12 billion for 15 federal 
food and nutrition programs. 

After leaving USDA in 2018, he unsuc- 
cessfully sought to be the Democratic can- 
didate for Massachusetts lieutenant gover- 
nor in 2014, continuing a lifelong interest in 
politics. After college, he learned political 
and community organizing from Arturo 


T he new president and CEO of Food- 
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Rodriguez, now president of the United Farm 
Workers, and worked on state and national 
campaigns for progressive Democratic can- 
didates, according to his LinkedIn profile. 
He may run for office again some day, 
but is focused on effecting positive change 
through Foodshare. 
“When Iwas at USDA, it was great, except 
I was almost too far removed from the com- 
munity work,” Arena-DeRosa said. “One of 
the attractions to me for this job was that I 
was able to reconnect with the community, 
the people who are directly serving the pub- 
lic. We just learn so much from them from 
their work, and then using those experiences 
to influence policy, and that’s another part 
that I couldn't do when I was in government.” 
Foodshare does great work feeding peo- 
ple, he said, but he also sees its interest in 
advocating for ways to solve the problem of 
hunger and better nutrition, which affects 
health and the economy. He envisions tak- 
ing successful local models to state and 
national levels — to fuel larger change. 
“We're still a traditional food bank in 
the way we do a lot of things, but I think 
the way we think about things is forward- 
looking and so | think if I could help Food- 
share move in that direction, it would be a 
good thing,” Arena-DeRosa said of “a little 
more emphasis on solving the problem of 
hunger, the kind of policy solutions ... to 
really make a difference in people’s lives.” 
Mark La Fontaine, chairman of Food- 
share’s board, said Arena-DeRosa has the 
high-level energy and vision directors sought. 
“What James very clearly set forth was 
his desire to be part of an organization that 
had avery strong core mission, but also one 
that was interested in addressing the needs 
of the community that it served in a way to 
reduce that need,” La Fontaine said. 
Arena-DeRosa’s other passions include 
playing piano, reading about history and 
politics, and enjoying art and culture. 
Then there’s baseball. Arena-DeRosais 
a big Boston Red Sox fan and holds season 
tickets. Asmall model of Fenway Park sits on 
his desk. He learned from a reporter Dec. 2 
that the team had just signed top free agent 
pitcher David Price. 
“Are you serious?” he said, his voice 
rising. “The Red Sox did? Oh my God. You 
made my day.” ci 


President and CEO, Foodshare. 
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BY THE NUMBERS 


$543.3M 


The amount of budget cuts for 
fiscal years 2016 and 2017 
approved by the legislature ina 
special session last week. 


$358.7M 


The remaining budget deficit 
projected for next fiscal year, 
after last week’s cuts. 


0.08% 


The interest rate Connecticut will 
require landlords to pay on rent 
security deposits next year, flat 
from 2015. 


$249,000 


Connecticut’s median home sales 
price through the first 10 months 
of the year, down 1.9 percent 
over the same time last year. 
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HEALTH CARE 


Interim CEO of UConn Health 
gets permanent appointment 


Andrew Agwunobi, who has served as UConn’s interim executive vice presi- 
dent for health affairs and CEO of UConn Health for the past year, will be perma- 
nently appointed to the role, effective Dec. 31. 

Agwunobi, a pediatrician, is a nationally recognized leader in healthcare ad- 
ministration and performance improvement, according to a UConn news re- 
lease. His responsibilities include oversight of all operations on UConn Health’s 
Farmington campus and at clinical locations statewide — a $950 million enter- 
prise employing more than 5,000 clinicians, faculty, and staff, and encompass- 
ing UConn’s medical and dental schools. 

He will report directly to UConn President Susan Herbst. 

Before joining UConn Health, Agwunobi most recently served as a director with the 
Berkeley Research Group. He previously was chief executive of Providence Health 
Care, a five-hospital region of Providence Health & Services in Spokane, Wash. 


MANUFACTURING 
Stanadyne plans Dubai facility 


Windsor-based Stanadyne last week announced plans to open a facility in 
Dubai in spring 2016. It comes on the heels of Stanadyne’s recent agreement 
to supply fuel-injection systems to a Pakistani tractor and agricultural machine 
manufacturer. 

The facility will support growing sales in the region and provide technology 
to meet the requirements for upcoming emissions standards. The new facility 
is planned to open in April 2016 with its Pakistani partner Millat Tractors Ltd. as 
one of the first customers. 

Millat Tractors will use Stanadyne’s mechanical rotary pump technology in 
their 50 to 85 horsepower tractor and genset models. 


ENERGY & UTILITIES 
CT Water tries new conservation approach 


Utility companies and municipalities have long struggled with customers 
conserving water because, in general, the more water their customers use, the 
more revenue companies and public-works departments make. 

Clinton-based water utility Connecticut Water, which serves nearly 300,000 
people in 60 cities and towns, has decided to take a stab at a different approach. 

Under the company’s recently launched 2016 Water Drop Challenge, which it 
says could be the first of its kind in the country, customers who reduce their con- 
sumption in the coming year by 10 percent or more will receive a $30 rate credit. 

The company said it will absorb the cost of the customer credits, which could 
cost as much as $300,000, but it hopes to eventually convince utilities regula- 
tors to consider such programs in future rate case filings. 

CT Water’s average customer household uses 170 gallons of water per day. A 
daily reduction of 17 gallons next year will be enough for the average customer 
to earn the credit, the company said. 


PURA gives final OK to UIL-Iberdrola merger 


The state Public Utilities Regulatory Authority gave final approval last week 
to the $3 billion merger of UIL Holdings Corp. and a U.S. subsidiary of Spanish 
utility giant Iberdrola. 

PURA commissioners voted 2-1 in favor of approving a draft decision issued 
last month. The companies have said they hope to close the deal by the end of 
this month. 

lberdrola said the deal will create a diversified power and utility company 
with seven regulated utilities operating in four Northeast states and combined 
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TOP STORY 


Legislature makes budget cuts, 
tweaks business taxes 


The General Assembly, voting along party lines, passed $350 million in 
budget savings last week that aimed to close a mid-year budget deficit. The 
bill also changes the taxes applied to hospitals and other businesses. 

The bill makes $195.8 million in spending cuts and $135.7 million in revenue 
adjustments to the FY 2016 budget totaling $331.5 million in savings. Lawmak- 
ers also expect to save an additional $18.5 million through other administrative 
cost reductions. 

The deficit-mitigation plan also makes various changes to the unitary re- 
porting system for corporation business taxes, including implementing a $2.5 
million cap on the tax increase any filer experiences as a result of unitary 
reporting. Other changes were made to income, property, the petroleum prod- 
ucts gross earnings, and hospital taxes. The budget also restores to 70 percent 
the cap on the amount of certain tax credits corporations may claim each year. 


revenue of approximately $2 billion. The combined entity will also have the sec- 
ond largest wind-generation portfolio in the United States, the company said. 

PURA’s final signoff comes after the regulator negotiated a series of conces- 
sions with UIL in September. That settlement followed an initial PURA ruling over 
the summer that found Iberdrola had not met public interest standards. 

The combined entity, which will be 85-percent owned by lberdrola USA, has 
committed to $40 million in ratepayer credits, $45 million in potential avoided 
cost recoveries related to infrastructure improvements, and $39 million in chari- 
table contributions. 


TECHNOLOGY 


Hartford’s broadband adoption 
outpaces national average 


A new report shows Hartford’s adoption of broadband Internet beats the national 
average. Ihe same applies to the state’s other leading metropolitan areas as well. 

Broadband access is considered a strong economic driver, according to The 
Brookings Institute report. It said in 2014, more than 87 million households — or 
three-quarters of all households nationally — had a broadband Internet subscription. 

Connecticut’s three major metropolitan areas all exceed 80 percent adop- 
tion. In the Hartford/West Hartford/East Hartford area, 377,635 homes had 
broadband Internet access in 2014, which represents 80.1 percent of the area’s 
467,715 households. Overall, that is a 3.8 percent improvement over 2013. 

The Bridgeport/Stamford/Norwalk metropolitan area had the greatest pen- 
etration in Connecticut in 2014. Broadband access there is in 285,829 of the 
area’s 338,421 homes for a rate of 84.3 percent. That is a 1.4 percent improve- 
ment over 2013. 

The metropolitan area with the highest adoption of broadband Internet is San 
Jose, Calif., at 88.2 percent. Laredo, Texas, is the lowest at 56.2 percent. 


CUR Media scores $1.75M in funding 


Glastonbury-based CUR Media has raised $1.75 million from members of the 
company’s management and board of directors. 

Other key music industry professionals participating in the financing round 
were Hector “Tico” Torres, drummer for the rock band Bon Jovi, and Robert Fer- 
nandez, president of Mr. 305 Inc., the independent record label founded by Pitbull. 

The company intends to use the money for working capital and general cor- 
porate purposes as it gears up for the anticipated launch of CUR Music, a social, 
mobile and web-streaming music application that is being designed to enable 
users to go beyond the limitations of traditional music streaming services. 


ARTS 


Hartford Stage receives 
$200K grant for renovations 


The Hartford Foundation for Public Giving has awarded a $200,000 grant to 
Hartford Stage to leverage a $2.5 million challenge grant from the state Depart- 
ment of Economic and Community Development. 

The funds will be used to complete major renovations at the downtown the- 
ater company. 

In addition to the foundation and state funding, Hartford Stage has raised 
approximately $2 million in cash or pledges and has $404,961 from a previous 
endowment campaign to pay for the renovation project. 

Improvements made to the theater include: installation of an elevator; com- 
pletion of electrical, plumbing and HVAC improvements; renovation of the lower 
lobby and the bar/food service areas; relocation of the box office and house 
manager’s office; improvements to the exterior of the building, including re- 
pointing of the brick and roof repairs; and installation of a new digital marquee, 
new lighting, signage and landscaping. 
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The former La Renaissance banquet facility will become a church. 


REAL ESTATE 


Church pays $1.45M 
for La Renaissance 


The former La Renaissance banquet facility in East Windsor is 
about to become a church, Realtors say. 

The vacant 29,000-square-foot building on 8.5 acres at 53, 
55 and 57 Prospect Hill Road was sold for $1.45 million to East 
Hartford’s Crossroads Community Cathedral, according to broker 
Thomas Wilks of Century 21/Clemens & Sons Realty Inc. 

Clemens & Sons represented the seller, People’s United Bank, which 
acquired the property through foreclosure, and brought the buyer to 
the table. 

The property was a popular venue for weddings, banquets and 
other events, mainly in the ‘80s and ‘90s. 


Wm. Raveis to debut 
1st of 30 Fla. offices 


Connecticut realty broker William Raveis Real Estate, Mortgage 
& Insurance says it’s opening in January the first of its 30 planned 
Florida sales offices in the next decade. 

The Naples, Fla., office will be Shelton-based Raveis’ first out- 
side its New England market. 

Raveis’ Florida office underscores the continuing trend of 
Connecticut and other New England-based law firms and other 
professional-services vendors following their clients’ southern 
migration, William Raveis CEO Bill Raveis said. 


lam a phi 


“Our data shows over 20 percent of the homeowners in Naples 
have primary residences in the Northeast,” Raveis said. “Thou- 
sands of people throughout the Northeast take vacations or plan 
to retire in Florida.” 


CT Oct. realty sales up, but prices drop 


Connecticut single-family home sales increased in October but 
prices still slumped. Condo sales continued to be strong but their 
prices are also down. 

It was the busiest October for single-family homes in nine years. 

The report issued last week by The Warren Group said there 
were 2,610 sales in Octboer, a 9.2 percent increase over the 
2,379 sales in the year-ago period. There have not been this many 
single-family sales in October since 2006. 

The numbers show, though, that sales prices have dropped sig- 
nificantly. In 2006, the median price of a home sold in October was 
$274,586. Last year, it was $241,600. In October 2015, the median 
single-family home sales price was $235,000, a 2.1 percent de- 
crease year over year, and 16.8 percent below the median price 10 
years ago. 

Condo sales continued their growth, recording 712 sales in October, 
up 6.43 percent year over year from the 667 sales in October 2014. 

The median sales price for condos in October was $155,000, a 
7.7 percent decrease from October 2014’s median of $168,000. 


Half of CT renters deemed 
heavily burdened 


Anew Harvard study finds more than half of renters in Connecticut 
are either severely or moderately burdened by housing costs. That 
puts the state above the national average. 

In Connecticut, 23.2 percent of renters are deemed moderately 
burdened, which represents about 105,000 households. The na- 
tional average is 22.8 percent. An additional 28.5 percent of renters, 
130,000 households, are severely burdened versus a national aver- 
age of 26.4 percent. Moderately-burdened households pay more than 
30 percent and up to 50 percent of their income to rent while severely 
impacted pay more than 50 percent of household income for housing. 





WHAT’S AHEAD: 


12/21 Focus: 5 We Watched in 2015 
The List: LEED Buildings 


Nonprofit Profile: Leadership 
Greater Hartford 


CALENDAR 
FRIDAY, JAN. 8 
2016 Economic Summit and Outlook 


The Connecticut Business and Industry 
Association will host its annual economic 
outlook summit Friday, Jan. 8 from 7 a.m. to 
11:30 a.m. at the Marriott Hartford Downtown, 
200 Columbus Blvd., Hartford. 


This year’s keynote speaker will be Eric H. 
Schultz, president and CEO of Harvard Pilgrim 
Health Care. 


Other top state and national economists who 
will share their outlooks include: Nicholas 

S. Perna, economic advisor to Webster Bank; Oz Griebel, president and 
CEO, MetroHartford Alliance; Elliot Joseph, president and CEO, Hartford 
Healthcare; and Vanessa Procter, senior director, Global Government Affairs, 
Alexion Pharmaceuticals, among others. 


Cost to attend is $95 for CBIA members; $130 for nonmembers. 


For more information or to register go to: http://www.cbia.com/. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 


hropist. 


As part of the Catalyst Endowment Fund, 


| can spark a positive change in Greater Hartford. 


At the Hartford Foundation for Public Giving, we bring those who need, and those who give, 
together for good. Find out how you can be a philanthropist too at hfpg.org. 


www.HartfordBusiness.com 
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©) FAITH ASSET 


MANAGEMENT, LLC 
Property Management Done Properly 


Jer and CEO 






Kimalee Williams, 
CEO of East Hartford- 
based Faith Asset 
Management LLC, is 
trying to help more 


ms minorities become 
e business owners. 


State aims to boost 
minority-owned businesses 


By Matthew Broderick 


Special to the Hartford Business Journal 


hen Kimalee Williams, CEO of East Hartford 
W property management firm Faith Asset Man- 

agement LLC, founded her business in 2007, 
she had a five-year business plan to get her enterprise 
up and growing. By 2013, she was looking to expand, but 
needed capital. She looked first to commercial lenders, 
but decided to take a business loan through a program 
run by the state Department of Economic and Commu- 
nity Development (DECD). 

“They not only provided better [loan] terms, but they 
took the time to understand my business,” said Williams, 
an African-American native of Hartford. Today, Williams 
has expanded her enterprise to add a construction com- 
pany — Canterbury Builders LLC — and has grown her 
employee base from a handful of workers to nearly 30. 

With its new Minority Business Initiative — designed 
to promote resources available to small business own- 
ers — the state is hoping more minority entrepreneurs 
follow Williams’ example. The program offers minority 
business owners access to technical assistance, financ- 
ing and contracts, along with ateam of business leaders 
from across the state — known as business champions 
— who can lend their expertise. 

“DECD has many programs to support business 
growth, but participation has been relatively low among 
women- and minority-owned businesses,” said DECD 
Commissioner Catherine Smith. 

With its newest initiative, the state appears to be tar- 
geting the right demographics for investment. Accord- 
ing to national Bureau of Labor statistics, from 1997 
through 2014, women-owned businesses have grown at 
one-and-half times the national average, and over that 
same period, the percentage of businesses owned by 
women of color has grown by more than 215 percent — 
with their collective revenue up by 193 percent. 

For Williams, the state’s support is not simply about 
access to capital — which DECD makes available 
through both small business loans and grants — but 
about the technical assistance as well. “The biggest 
challenge many fledgling businesses have is [the owner] 
may be good at [his/her] craft, but they don’t understand 
the business side of it,” she said. “They don’t know how 
to polish their business plan or expand.” And many 
minority owners, Williams said, aren't even aware of the 
small-business assistance available through the state. 
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Smith hopes that a select group of business champions 
— including Williams — who are part of DECD’s initiative 
will help change that. “The champions will work as local 
resources for businesses in a particular community,’ Smith 
said. “These [champions] have worked with the state in the 
past and have insights they can share with businesses look- 
ing to take advantage of our programs and services.” 

Those consultants include Maria Lino, founder of The 
Latino Way, a Hartford-based media company specializ- 
ing in the Hispanic market. A small business grant from 
DECD allowed Lino — after founding her business in 2012 
— to hire an additional staff member. “Starting a small 
business, you don’t sleep, you worry about payroll,” Lino 
said. “The state [loan] funding was critical; I was able to 
focus on finding clients and growing my business.” 

Lino says access to capital is a major challenge for 
many minority business owners and she thinks many 
traditional lenders don’t fully understand the cultural 
barriers in working with Latino businesses. “Cultural 
connections are key,” she said. “Lenders need to find the 
right way to communicate.” DECD, she said, does that 
well. “They worked with me step-by-step not only with 
funding but to improve my business plan.” 

And that support has paid off — both for Lino’s busi- 
ness and the state. Her company, she says, has grown 
to serve between 10 to 12 regular clients with 20 to 25 
project-based clients. In turn, the state will earn interest 
on her business loan, which she’s starting to pay back. 

That return on investment, Smith said, is an impor- 
tant focus for the state. “Our department has a fiducia- 
ry responsibility when it comes to investing taxpayer 
dollars,” Smith explained. “Before making any offer of 
financial assistance, [we] carefully analyze companies 
and projects as part of [our] due diligence process.” 

Smith said the new initiative has earned an enthusi- 
astic response from the minority business community. 
“We've held a kick-off event and 10 workshops to date to 
educate businesses on the initiative,” Smith said. Strate- 
gically placed advertisements are also planned as is the 
continuing work of the business champions. 

Williams said she is fully committed to the program 
and has anumber of meetings set up with business own- 
ers to help connect them with DECD. She says her moti- 
vation is as much personal as it is professional. 

“I grew up in Hartford and went to Hartford Pub- 
lic Schools,” she said. “I now own two businesses and 
I want to inspire others and help them achieve what I 
have achieved.” a 


Q&A 


supplier diversity key to 
minority business growth 


Q&A talks with Peter Hurst, executive director of the Greater New 
England Minority Supplier Development Council. 


a What is the Greater 

New England Minor- 

wity Supplier Council 

and what is its role when it 
comes to minority business? 

A: The Greater New England 

Minority Supplier Development 

Council (GNEMSDC), which has 
been in existence for 
over 40 years, iS one 
of the 24 regional 
councils that operates 

under the auspices of 





of an African-American president 
now means that we have a “color- 
blind” society. That unfortunate 
reality has an impact on opportuni- 
ties for many MBEs. 


Q: How reflective are demo- 
graphics when it comes to 
minority business 
ownership? Are the 
numbers _— propor- 
tionate or is busi- 
ness ownership in 


the National Minority Connecticut _ still 
Supplier Development skewing more white 
Council (NMSDC). male than_ other 
The primary focus of demographics? 
GNEMSDC is to pro- A: MBEs are under- 
mote minority busi- represented in the 
ness development universe of small busi- 
throughout New nesses in Connecticut. 
England. Executive Ethnic minorities in 
The mission of director of the Connecticut are prob- 
GNEMSDC is driven Greater New ably over weighted 
by four pillars: cer- England Minority with respect to issues 
tify, develop, connect, Supplier like unemployment, 
advocate. We certify Development under employment, 
minority-owned busi- Council the income gap andthe 
nesses (MBEs) seek- wealth gap. Those fac- 
ing to pursue _ busi- tors also affect MBEs. 


ness opportunities with corporate 
and public-sector purchasers. We 
develop MBEs by providing one- 
on-one business consulting and 
educational opportunities. These 
development services are provided 
by GNEMSDC directly and through 
our operation of Minority Business 
Development Agency (MBDA) 
Business Centers that we operate 
in Bridgeport and Boston. 

We have a contract with the 
Connecticut Department of Trans- 
portation to provide advisory ser- 
vices and educational opportuni- 
ties to MBEs seeking to do business 
with the agency. We seek to connect 
MBEs with purchasers of goods 
and services through a number 
of events we host throughout the 
year, including a Business Opportu- 
nity Expo and a robust technology 
platform. We advocate for minority 
business development at all levels 
of government. 


Q: What is the state of 
minority business in Con- 
necticut? What are some of 
the challenges it is facing? 

A: Like many business owners, 
owners of MBEs face a number of 
challenges doing business in Con- 
necticut. In addition, MBEs face 
unique challenges in obtaining 
access to debt and capital, which 
is necessary for their businesses 
to grow and thrive. The issues with 
access to capital also affect the 
ability of many MBEs to achieve 
the scale necessary to compete for 
certain opportunities. And, no one 
should be deluded into believing 
that the election (and re-election) 


The wealth gap and the income 
gap, coupled with the difficulties 
that MBEs face in obtaining access 
to capital, has a direct negative 
impact on the number of MBEs in 
Connecticut. 


Q: The state mandate that 
was effective Oct. 1 to extend 
minority-contractor inclusion 
to municipal public-works 
projects involving state dol- 
lars is drawing skepticism 
from contractors and small- 
town administrators. How 
does your group feel about the 
issue? Is the state up to moni- 
toring these inclusions? 

A: The mandate was abso- 
lutely necessary and GNEMSDC 
supports it. GNEMSDC is ready, 
willing and able to help contrac- 
tors and public-sector officials 
connect with MBEs that are qual- 
ified and ready to do business 
with them. We also are available 
to assist the state of Connecticut 
in any way we canto increase the 
number of real opportunities for 
MBEs as aresult of this mandate. 


Q: Do you feel as others do 
that this is going to bog down 
the process for minority con- 
tractors? Will it hurt them rath- 
er than help them financially? 

A: [think that this mandate will 
help MBEs. More importantly, to 
the extent that you increase the 
universe of suppliers to include 
diverse suppliers, this man- 
date will increase competition. 


Continued >) 
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THE LIST 


Largest minority-owned businesses in the Hartford region 


(Ranked by number of local employees Oct. 2015) 


Rank Company 


Charter Oak Building Maintenance Inc. 
A 1840 Silas Deane Hwy. 

Rocky Hill, CT 06067 

860-632-5667; www.cobm.net 


Al Engineers Inc. 

2 919 Middle St. 
Middletown, CT 06457 
860-635-7740; www.aiengineers.com 


Floyd Manufacturing Inc. 

3 5 Pasco Hill Road 
Cromwell, CT 06416 
860-829-1803; www.floydmfg.com 


Freeman Companies LLC 
4 36 John St. 
Hartford, CT 06106 
860-251-9550; www.freemancos.com 


Springfield Spring Corp. 
5 24 Dell Manor Dr. 
Bristol, CT 06010 
860-584-6560; www.springfieldspring.com 


The Computer Co. Inc. 
6 15 Commerce Dr. 
Cromwell, CT 06416 


860-635-0500; www.computercompany.net 


Jay's Landscaping 
7 473 Sullivan Ave. 
South Windsor, CT 06074 
860-282-9496; www.jayslandscaping.com 


Pita Communications LLC dba The Pita Group 


8 40 Cold Spring Road 
Rocky Hill, CT 06067 
860-293-0157; www.thepitagroup.com 


Sir Speedy Printing Bloomfield 
9 21 Old Windsor Road 
Bloomfield, CT 06002 


860-242-0303; www.sirspeedy.com/bloomfield 


IBC - Industrial Supply Plus Inc. 
2 Creamery Brook 

East Granby, CT 06026 
860-246-1618; industrialouyers.com 


10 


Cabrera Services Inc. 

50 Founders Plaza, Ste. 207 

East Hartford, CT 06118 

860-569-0095; www.cabreraservices.com 


11 


Daniel Penn Associates 

151 New Park Ave., Ste. 106 
Hartford, CT 06106 

860-232-8577; www.danielpenn.com 


12 


Away To Go Designs & 
Chair Cover Linen Rentals 
2592 Berlin Tpke. 
Newington, CT 06111 


13 


860-372-4569; www.awaytogodesigns.com 


Native Sons Ltd. 

12 Northwest Dr., Unit B 

Plainville, CT 06062 

860-747-3095; www.nativesons.org 


13 


Source: Individual companies. NA = Not available. 


—Compiled by Stephanie R. Meagher. 


>) Q&A: Hurst 


Increased competition will benefit the enter- 
prises that will now do business with MBEs. 
And, increased competition and increasing the 
number of MBEs that obtain municipal work 
will only help the public sector. 


Q. Will there come a time when minority 


www.HartfordBusiness.com 


Local 
employees/ FY 2014 sales/ 
total employees FY 2013 sales 

300 NA 
300 NA 
116 $25,060,000 
168 $18,900,000 
38 $4,764 
38 $3,363,000 
34 $3,011,510 
34 $2,001 ,067 
28 $9,700,000 
55 $8,300,000 
23 $2,700,000 
23 $2,700,000 
22 $2,300,000 
22 $2,300,000 
20 $6,423,313 
20 $4,681,966 
14 $2,800,000 
14 $2,400,000 
12 NA 

NA NA 

11 $32,368,692 
77 $41,363,315 

6 NA 

11 NA 

5 NA 

5 NA 

5 $14,576,900 
32 $10,492,500 


set asides aren’t necessary? What would 
that entail? 

A: Only if decision makers in the public and 
private sectors begin to truly understand and 
appreciate the importance of supplier diver- 
sity. Supplier diversity is important for a num- 
ber of reasons. Increasing the number of suc- 
cessful MBEs has the benefit of reducing the 
wealth gap and the income gap that exists in 


Minority Year 
group Company description Person in charge founded 
Hispanic and woman Facility maintenance and janitorial Kenia M. Thomas 1988 
owned services 
Full-service consulting-engineering firm 
specializing in bridge engineering, Abul Islam 
SOUT Asian AMERCan construction management, inspection, civil President and CEO uae) 
engineering, and more 
Manufacturer of precision automotive Alphonso Floyd 
African American products Co founder 1987 
Land surveying, landscape architecture, 
. civil, geotechnical and structural Rohan A. Freeman 
Alcan Amenican engineering, construction inspection, President mada 
environmental services 
Manufacturer of precision-engineered 
compression springs, extension springs, Norman L. Rodriques 
mlepame torsion springs, stampings and light President tone 
assemblies 
Computer network, cloud, VMware, 
Asian and women HIPPA and security audits, database and Eileen Hasson 1996 
owned programming, off-site backup and data- President 
center service, web development 
Jay Murtha 
Native American Landscape construction Cole menmiben 1999 
Advertising, design, strategic marketing, Paul E. Pita 
Hispanic consulting, brand education, digital media | CEO, executive creative 1996 
and interactive services, video, and more director 
Offset and digital printing, black and white, 
African American full color, copying, mailing services mg eco 1985 
posters and banners 
Buying group, integrator and sub- 
assembly provider in the industrial Richard Nunez 
Hispanic maintenance, repair and operation Chairman 1999 
marketplace 
Full-service environmental remediation loranzerCabrers 
Hispanic services for hazardous, toxic and 1994 
radioactive sites 
, Management consulting in lean and Tony Rodriguez 
Hispanic operational excellence President ue? 
Party rental, balloons and linens, table 
African American and chair cover specialist, delivery and PIEWS ts Jeultssern 1996 
President 
pickup 
Provides building services, construction 
Naive Amencan and maintenance focusing on central Frank M. Chapman 1997 


plant, waste and water, electrical, low- 


President 


voltage and life-safety systems 


To view the full list, please visit HartfordBusiness.com 


Connecticut and in the United States. 

Since MBEs tend to hire ethnic minorities 
and from the communities in which they oper- 
ate, supplier diversity has the benefit of reduc- 
ing unemployment and under employment 
in a targeted way. Successful MBEs and their 
employees pay taxes. 

NMSDC recently published an economic 
impact study that found that the more than 


12,000 MBEs certified by affiliates of NMUSDC 
had the following impact on our country: $400 
billion in economic output; the creation or 
retention of 2.2 billion jobs; and the genera- 
tion of $47 billion in tax revenue at the local, 
state and national levels. Supplier diversity is 
not just the “right” thing to do. In light of these 
numbers, supplier diversity is a very, very 
“smart” thing to do. a 
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Rocky Hill industrial building 





cala & Co. recently invested $2.4 mil- 
lion to acquire a 35,000-square-foot 
industrial building in Rocky Hill, brokers say. 
DiScala bought the 37-year-old, fully- 
occupied building on 4.6 acres at 51 Bela- 
mose Ave. from seller 51 Belamose LLC. 
Colliers International represented the 
seller and buyer. 


Ni orwalk real estate investor M.F. DiS- 


$300K Cromwell sale 

A recently acquired Cromwell office 
building will house rehabilitation-services 
provider Change Inc. 

Crump Real Estate LLC paid seller Lisa 
J Realty $300,000 for the 3,600-square-foot 
office building at 1251 South Main St. 

Trevor Davis Commercial Real Estate 
LLC was the sole broker. 


Crates’ Wallingford relo 

Crates LLC has relocated its Wallingford 
custom-crate products and shipping servic- 
es to another location in town. 

Crates is now in 10,000 square feet at 43 
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51 Belamose Ave., Rocky Hill. 


Warehouse Point Road, a 25,000-square- 
foot industrial facility on 2.46 acres. Yales- 
ville LLC is landlord. 

Crates previously was at 168 North 
Plains Industrial Park Road. 


Windsor Management leases 

Landlord Windsor Management Co. 
has reported a series of lease signings and 
renewals at some of its Hartford area com- 
mercial properties. Windsor Management 
represented itself in lease talks, except 
where noted. 

At Windsor’s Kennedy Business Park, 
three tenants were signed. Media Links 
Inc. leased 10,000 square feet at 431C-D 
Hayden Station Road. Sentry Commercial 
represented the tenants. 

At 425B Hayden Station Road, Technical 
Maintenance Inc. took 7,000 square feet. 
RM Bradley Co. represented the tenant. 

Next door, at 425E, Groundwater and 
Environmental Services Inc. renewed its 


| 


ey@ 
a Lae 
| | 

w | 


BARNEY SCHOOL OF BUSINESS 
hartford.edu/barney 


hartford Sau 








“GALNGIYLNOD | OLOHd 


lease on 5,200 square feet for general offices. 
Cushman & Wakefield was the tenant’s broker. 

At Kennedy Technology Center, two new 
tenants are aboard: McNaughton Energy 
LLC signed for 6,000 square feet at 900A 
River St. for offices, light manufacturing, 
assembly, equipment testing, storage, dis- 
tribution and a showroom. Windsor Man- 
agement was sole broker. 

At 900B River St., Argon Masking Corp. 
took 6,000 square feet for offices and distribu- 
tion. Sentry Commercial was Argon’s broker. 

At 520 Hayden Station Road, SEKO 
Freight Co. renewed its lease on 12,000 
square feet for offices and freight-forward- 
ing. Sentry Commercial was SEKO’s broker. 

In South Windsor’s Mallard Crossing Busi- 
ness Center, Siftex Equipment Co. renewed 
its lease on 9,800 square feet at 52D/E/F and 
58C Connecticut Ave. for office, service and 
storage. Windsor Management was sole broker. 

Also in South Windsor, at 490 Burnham 
St., Horst Engineering & Manufacturing 
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draws $2.4M sale 


Co. leased 16,000 
square feet for 
manufacturing and 
distribution. Horst 
still has its main 
aerospace precision 
machining  opera- 
tions at 36 Cedar St. 
in East Hartford, the 
company says. Sen- 
try Commercial was 
Horst’s broker. 

In Manchester’s Westside Village Center, 
dental office Family Smiles Center LLC 
re-signed for 2,320 square feet at B-3 at 200 
West Center St. Windsor Management was 
sole broker. 
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United Delivery’s relo 

Courier service United Delivery Inc. has 
relocated to 4,080 square feet of industrial 
space at 29 Kripes Road in East Granby. 

Landlord Airport Business Center III LP 
owns the 48,800-square-foot building on 
8.34 acres. 

United previously was housed at 480 
Hayden Station Road in Windsor. 

Sentry Commercial was sole broker in 
the lease. | 
Deal Watch wants to hear from you. E-mail 
at, along with contact information to: 
gseay@HartfordBusiness.com. 

Gregory Seay is the Hartford Business 
Journal News Editor. 
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Today, thousands of people are cancer free because of Smilow Cancer Hospital’s commitment to bringing 





the world closer to free. Now one of the country’s best cancer hospitals is teaming up with the outstanding 
clinicians at Saint Francis Hospital to bring you Smilow Cancer Hospital at Saint Francis. Some of the 
country’s leading cancer specialists are working together to deliver today’s most advanced, most targeted 
treatments, including a wide range of clinical trials. And together they are providing a more patient-focused 


quality of care, So you can recover faster, grow stronger and live your life closer to free. Learn more at 
closertofree.com. 


SMILOW CANCER HOSPITAL 
YALE-NEW HAVEN 


AT SAINT FRANCIS 


WY 








Smilow Cancer Hospital at Saint Francis 
114 Woodland Street, Hartford, CT 06105 
For more information call 860-714-4680 or visit closertofree.com. 
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Docs weigh teleheaith expansion 


primary care reports a tepid response since 
rolling out the service over the summer. 

In July, Farmington’s ProHealth Physi- 
cians, which has 239 doctors and 380,000 
patients under its umbrella, became the first 
Connecticut provider group to offer LiveHe- 
alth Online to patients. 

LiveHealth, which is a preferred service for 
Anthem, is one of anumber of insurer-linked 
telehealth programs. 

As of late November, less than 24 patients 
have utilized the weeknight service, said 
Bethany Kieley, vice president of practice 
programs and services at ProHealth. It’s 
unknown how many patients may have seen 
a different doctor through LiveHealth outside 
of those weeknight hours. 

“We really want to roll this out faster,” Kieley 
said. “We're not happy with the small slice of it.” 

Besides the limited hours, why the slow start? 

For one, Kieley thinks many health consum- 
ers remain unaware of telehealth’s availability. 

ProHealth has attempted to inform patients 
using email and other marketing, but those 
efforts can get costly, and Kieley said the group 
wants the program to be sustainable. 

Another factor is that, at least for now, 
only 13 percent of ProHealth’s patients — 
Anthem members and legal adults — are eli- 
gible to use LiveHealth. 

Kieley said ProHealth doctors decided 
they wanted to provide telehealth services 
only to their own patients because they have 
those patients’ full medical histories and 
other relevant information they felt was nec- 
essary to make the best healthcare decisions. 

Kieley hopes the new law requiring insur- 
ers to reimburse for telehealth services, which 
starts Jan. 1, could spur telehealth awareness 
and demand. 

Since insurers have latched onto specific 
telehealth programs, Kieley is also concerned 
that her doctors may have to train on or use 
separate systems for different insurers. 

“For us, the notion of having to use different 
platforms for different patients is just unten- 
able,” she said. “We wouldn't be able to do it.” 

ProHealth isn't giving up. Besides its Live- 
Health offering, the doctor group is also negoti- 
ating with UConn Health to launch atelehealth 
program that will provide physician consults 
with dermatology specialists, Kieley said. 

And there’s evidence employers are interest- 
ed in insurance policies that include telehealth. 

A survey released in August by the non- 
profit National Business Group on Health, 


which represents large employers, found that 
74 percent plan to offer telehealth to employ- 
ees in states where it is legal in 2016. That was 
up from 48 percent in a 2014 survey. 

Some other telehealth programs include 
Teladoc, which is used by Aetna, MDLIVE, 
used by Cigna, and Doctor on Demand, used 
by United Healthcare. 


Overcoming cultural reluctance 

There’s been a reluctance about telehealth 
among some doctors, said Dr. Laine Taylor, 
associate medical director of the Yale-New 
Haven Children’s Psychiatric Inpatient Service 
and an instructor at its Child Study Center. 

“There has been interest in Connecticut 
for a while for telehealth services, but there’s 
been a bit of cultural pushback,” Taylor said. 
“We are asmall state so why do we need this?” 

Taylor, who pushed for the recent state 
telehealth bill, said she believes in the tech- 
nology and its usefulness in Connecticut. 

Yale’s Child Study Center has made use 
of grants and other funds to pilot some 
telehealth programs and studies, including 
an ongoing autism program and plans for a 
program targeted at psychiatry services for 
Native Americans in the Midwest. 

Yale providers also make use of large video- 
conferencing screens in Yale’s Cohen Auditori- 
um for educational purposes and presentations. 

The biggest current example of telepsy- 
chiatry at Yale is one-on-one patient virtual 
visits that as many as 10 Yale providers have 
been conducting for the past two years, using 








ahealth-IT program called Vidyo, Taylor said. 
She couldn't say exactly how many visits Yale 
psychiatry providers have conducted, but 
described it as a modest number. 

Patients have sought reimbursement from 
their insurers for the fee-for-service visits, but 
Taylor said they don’t always agree to reim- 
burse the visits, and the financial amounts 
can vary when they do. 

She hopes that reimbursement structures 
will be solidified in the health system’s nego- 
tiations with insurers in the year ahead. 

Yale-New Haven Hospital is also a member 
of the state-funded Access Mental Health Pro- 
gram, which provides consults to primary care 
doctors treating youths with behavioral needs. 

Taylor hopes to incorporate telehealth into 
that program after the new law takes effect. 

“T do think the bill will open this area up,” Tay- 
lor said. “This is the next step in providing care.” 


Competitive concerns 

Some doctors have also worried about how 
telehealth will impact the competitive landscape. 
Mark Masselli, CEO of Middletown’s Community 
Health Center (CHC), said he thinks telehealth 
will shake up retail medicine. 

“My sense is it’s only a matter of time before 
they put out a Walgreens app that says ‘Hey, come 
see our doctor, ” Masselli said. 

Reluctance aside, keeping costs down 
has become more of an imperative as health 
care Slowly shifts away from a fee-for-service 
model to a population-outcomes model. 

If done correctly, telehealth could be one 
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of the few innovations that offers near-term 
cost reductions, said Dr. Daren Anderson, 
director of the Weitzman Institute at CHC, 
who described the state’s telehealth adoption 
as “glacially slow.” 

“This is kind of a gimme,” Anderson said. 
“There aren't many things out there that 
deliver immediate cost savings.” 

CHC mainly serves Medicare and Medic- 
aid clients, so the state’s new law won't have 
a major impact. 

But the network of a dozen health centers 
has forged its own telehealth path over the past 
several years, using grant money to launch a 
pain management telehealth program called 
ECHO and a program called eConsults, which 
connects physicians with dermatologists and 
other specialists. Those consults can other- 
wise take months to schedule, Anderson said. 

The program has now performed around 800 
virtual consults, Anderson said. A CHC research 
study on the programs results will be published 
soon in the Annals of Family Medicine. 

CHC is pushing Medicaid and several 
commercial insurers, including Anthem, to 
reimburse for the program, which won't be 
covered by the new state law because the 
service is considered a “store and forward” 
service, meaning it doesn’t provide real-time 
consultations. Specialists review data after 
it’s sent by primary care providers. 

If Medicaid started reimbursing telehealth 
services, Anderson said it would allow CHC to 
scale up the eConsults program, which has its 
own software built by Safety Net Connect, and 
offer it as a Service to outside providers. 

Several providers, including Middlesex 
Hospital's family practice, have shown inter- 
est in adopting eConsults, Anderson said. 

Masselli said telehealth reimbursement by 
Medicaid would also allow CHC to offer a ser- 
vice that’s tough to come by: child psychiatry 
in schools. 

“Tt would be a big, immediate thing if Med- 
icaid reimbursed this,” Masselli said. 

Another area ripe for telehealth use is 
home care, said Beka Apostolidis, a regis- 
tered nurse and owner of BA Healthcare 
Consulting in Cromwell. 

Apostolidis helps providers, mainly homec- 
are agencies, evaluate telehealth technology 
options. 

“A lot of agencies I’ve encountered have 
held off on using it because there’s that lack 
of reimbursement,” she said. “I think we’re 
making better strides now.” i 
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CELEBRATE CONNECTICUT! 


More than 200 people came together Wednesday, December 2nd 
to celebrate the many successes in growing our communities, regions, and the state. 
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Technology poses threat for AM radio 


as profitable as it once was and most likely isn’t 
going to grow in listenership. 

AM’s strength, the professor said, is it is 
local and can provide advertising services to 
local advertisers who are not interested in the 
wide reach of the Internet. They want to focus 
and build their local identity. Enough people 
are listening, so it makes sense, Hanley said. 

That’s one reason the Connecticut Busi- 
ness and Industry Association invested heav- 
ily recently in a radio marketing campaign to 
push Gov. Malloy and the state legislature to cut 
spending in the state budget. Brian Flaherty, 
CBIA’s senior vice president for public policy, 
said AM radio still drives the conversation in 
Connecticut. “AM radio is still like the electronic 
water cooler where the conversation happens,” 
he said, declining to disclose how much CBIA 
spent on the one-week campaign. 

“From our perspective, we want to be 
where the conversations are happening. 
We've done a significant amount of radio 
buys,” Flaherty said. A former state represen- 
tative from Watertown, Flaherty said another 
target audience for radio ads is politicians. 
“The one demographic that seems to listen 
is elected officials. You catch them. They get 
stuck in traffic just like we do,” he said. 


Still a draw 

The audience that is listening is predomi- 
nantly 45 and older, according to Gary Kapriol, 
senior vice president of media and analytics at 


media-marketing firm Cronin & Co. in Glaston- 
bury. News/talk radio, the staple of AM, is the 
second most listened to radio format in Con- 
necticut behind country music, he said. 

Steve Salhaney, operations manager for 
CBS’ Hartford stations, including WTIC-AM, 
said that demographic doesn’t concern him 
with regards to the station’s ongoing viability. 
He said as younger listeners’ needs mature, 
they turn to the information provided by news 
talk radio stations like WTIC. 

“We try to be as relevant as we possibly 
can,’ Salhaney said. “Depending on the pro- 
gram we may not be extremely relevant to the 
younger demographic until somebody’s in a 
certain space in their lives where the news, 
business and finance, and weather are really 
important. There comes a point where people 
grow up So to speak and all of those things are 
important to them.” 

Kapriol said AM radio is still valuable to 
advertisers, particularly with retailers who 
use it as a critical component of their mar- 
keting campaigns. “Radio still reaches a high 
number of adults on a weekly basis. It’s not 
going away. It’s evolving,” Kapriol said. 

Michael Harrison, editor and publisher of 
Talkers Magazine, which focuses on the talk- 
media industry, has a more cautious view of 
AM radio’s future. Based in Longmeadow, 
Mass., Harrison was a talk-show host on 
WTIC-AM in the early ‘90s. 

“There are rumblings throughout the 


industry that some powerful media com- 
panies are facing debt and selling off prop- 
erties,” he said. Buyers of those properties 
can probably make a go of it. Harrison said 
it’s not that the radio model doesn’t work. It 
doesn’t work when a station owner paid too 
much. “A divestiture could breathe more life 
into the medium,” he said. 

One company that has been doing well, 
Harrison said, is Connoisseur Media, which 
took on new ownership in July. Among the 
Connecticut AM stations it owns are WDRC, 
WMMW, WWCO and WSNG. It also owns 
Hartford classic-rock station 102.9 The 
Whale, among other FM stations. 

In an interview with Radio Ink magazine 
in August 2013, Connoisseur’s CEO Jeffrey 
Warshaw forecast what made Connoisseur 
and its stable of 42 radio stations attractive 
to investment by Petrus Holding Co., owned 
by the Perot Co. “If you don't think this busi- 
ness is going away, now is the best time to 
buy radio stations,” he said, alluding to cheap 
financing and the fact that stations are worth 
six times their annual cash flow. At one point, 
stations were selling for 18 times cash flow. 
He said his stations in 2013 were operating at 
15 percent margins, according to the article. 

Harrison said Connoisseur Media is an 
example of a company that could extend the 
life of local radio as aviable media because it’s 
not loaded with debt and has an understand- 
ing of local programming. “They seem to be 


doing a pretty good job. The biggest problem 
[for some radio owners] is the debt,” he said. 


For sale 
Companies like CBS, which owns WTIC- 
AM and other stations locally, would like to get 
out of midsize markets, industry experts say. 
(A CBS Radio spokeswoman said no sales are 
pending.) The Hartford-New Britain market is 
ranked 52nd in the country. The larger the mar- 
ket, the better stations do in general terms with 
national advertisers. Also important is how sta- 
tions rank compared to other stations. A lousy 
stationina big market isn’t going to get advertis- 
ing while a big station in asmaller market could. 
Stations that aren’t operating with a crush- 
ing debt load can be successful if their pro- 
gramming serves a specific targeted need of 
a targeted audience, Harrison said. “You have 
to have indispensable programming that peo- 
ple need,” he explained, like foreign language 
programming or sports. “Sports work well 
because fans want to hear the play-by-play.” 
Salhaney, who has 27 years of experience 
in the market, said local programming con- 
tinues to be the backbone of WTIC-AM’s suc- 
cess. It is usually near the top five in overall 
ratings in the market. “For the most part we 
are live and local,” he said. “We have very lit- 
tle syndicated programming.” A lot of air time 
is devoted to UConn sports play-by-play, as 
well as Red Sox, Giants, and Patriots football. 
Harrison and Kapriol both acknowledge 
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that satellite radio and streaming radio ser- 
vices like Pandora and iTunes can challenge 
listenership. About 24 percent of adults use 
some kind of streaming service, Kapriol said. 

While concerned, Salhaney isn’t preoccupied 
by the challenge. “At the end of the day, there 
is more competition. I think people are using 
more information and media than they ever had 
before. But we truly believe that if we do a great 
local product that people will come to you,” he 
said, adding that WTIC streams its broadcasts. 

The biggest threat to AM radio could come 
from the smartphone. Kapriol said in the near 
future more than 30 million smartphones will 
have F'M chips allowing listeners to tune into 
any FM station in the country. “That could 
erode the AM listenership,” he said. 

Harrison said that’s not going to be an 
insurmountable problem. One technological 
aspect that could advance AM radio is trans- 
lator stations that carry their signal on the 
F'M band. The Federal Communications Com- 
mission says translator stations that provide 
service within the primary station's protected 
service area classify as “fill-in” stations. 

Ultimately, said Hanley, the Quinnipiac 
professor, AM radio may not be around in 
two generations to come. But, he added, “The 
demise of radio has been coming next year for 
20 years now. I wouldn't count radio out. It is 
still an efficient way to transmit information 
and consume it. With a $10 radio and 9-volt 
battery, you have the world.” a 
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SEC sues Bloomfield cryptocoin founder 
for $19M securities scheme 


The legal case of a defunct Bloomfield 
cryptocurrency startup is coming to ahead. 

The U.S. Securities & Exchange Commis- 
sion this month filed suit against Gaw Min- 
ers and its CEO Homero Joshua Garza, and 
affiliated company ZenMiner, alleging he 
and his companies defrauded thousands of 
investors to the tune of at least $19 million. 

The SEC is ask- 
ing a New Haven fed- 
eral judge to require 
Garza to disgorge 
allegedly _ ill-gotten 
financial gains, with 
interest, and to pay a 
civil penalty. 

Garza is required 
to respond toa Dec. 2 
Homero Joshua Garza, 


summons by the end 
of the month. The — CEO, Gaw Miners and 
SEC alleges Gaw  ZenMiner 


Miners committed 
securities fraud and made false and mis- 
leading statements to potential investors 
about investment contracts, called Hash- 
lets, which were sold in 2014. 

More than 10,000 customers bought 
Hashlets and most lost money, the SEC said. 

Gaw had promised investors that Hash- 
lets, which the SEC alleged were unregis- 
tered securities, would always be profitable 
and never obsolete. In reality, the contracts 
became unprofitable in just three months 
and obsolete by January 2015, the suit said. 





Hashlets represented shares in profits 
Gaw Said it would generate by using its com- 
puting power to mine for cryptocurrency. 

But in reality, the complaint alleged, Gaw 
sold so many Hashlets in the first week that it 
would have needed as much as four times the 
computing power to back up the contracts. 

“Most customers paid for a phantom 
piece of equipment that neither Gaw Min- 
ers nor ZenMiner owned,” the complaint 
reads. “Garza was responsible for Gaw Min- 
ers’ and ZenMiners’ decision to keep selling 
Hashlets, despite his knowledge (or reckless 
and negligent disregard) that the companies 
lacked the computing power they purported 
to be selling to investors.” 

Because it wasn’t generating enough cryp- 
tocurrency from its mining operation, Gaw 
paid some investor returns using other inves- 
tors’ money, according to the SEC, which 
described Hashlets as a Ponzi scheme. 

Garza, 30, resided in Somers for atime, but 
is now living in Vermont, the complaint said. 
He didn’t respond to a request for comment. 
It was unclear last week if he had alawyer yet. 

The SEC suit comes on the heels of several 
civil judgments against Gaw earlier this year. 

In July, a Connecticut Superior Court 
judge awarded a pre-judgement remedy of 
$205,000 to two Gaw customers. The follow- 
ing month, that judge granted the plaintiff's 
motion for default, because Garza had failed 
to respond to asummons. 

The Dec. 1 SEC complaint highlights 
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Gaw’s frequent shifts in its business model. 
Founded in May 2014, Gaw first oper- 

ated as a reseller of virtual currency mining 

equipment from overseas manufacturers. 

In the spring, the company switched to a 
“hardware hosted mining” model, in which 
the company kept in its datacenter the com- 
puting equipment purchased by customers, 
who could control how it was used for mining. 

In June 2014, Gaw switched to a cloud- 
hosted mining model, which gave custom- 
ers less control over how their mining power 
was being used. Some customers com- 
plained, and Gaw began urging those cus- 
tomers in August 2014 to convert their cloud- 
hosted machines into Hashlet contracts. 

Under the Hashlet model, Gaw owned 
and operated the computing power, and 
investors were promised a slice of the prof- 
its from that equipment’s mining operations. 

After Hashlets became unprofitable, the 
company launched its own cryptocurrency, 
called PayCoin, in December 2014. 

The company encouraged customers to 
convert their Hashlet contracts to “Hash- 
Staker” digital currency wallets, which would 
hold and earn a return on PayCoins. But Pay- 
Coin’s value tanked. Last week it was trading 
at around 4 cents. 

“In offering HashStakers to Hashlet inves- 
tors, GAW Miners and Garza attempted to 
prolong their scheme and prevent the collapse 
of GAW Miners,” the SEC complaint said. 

— Matt Pilon 


EIBE MORE SB) SUSNDANsia= 


Sie y/MO) mee) als10 [nals] scmislanlitels 
with BBB are more likely 
{Kos 0) 0] cel atchsXomial=)alrs 
business displays BBB’s 
Accreditation Seal.* When 
consumers see the BBB 
Accreditation Seal they 
see trust. 


rN od wa a ©) YANG 


——e 


<> eo) ay 





ACCREDITED 
BUSINESS 


3 
Ss 


—.. 


ue 
~4 = et ins x. S <3 
+ a 
att Sys ET ee hh, oe - 
> c + abet a a « - _ 
oe -veniee ~ -. 15>. en ean 
wae Pe eee 
= : io vr, \ 
me rs hee 





*2014/2015 Nielsen 


a = 

“ ~/, ‘tae js} =) =] 
ee 922070 | 
December 14, 2015 © Hartrorp Business JouRNAL 15 


Be Recognized For Your 
Positive Contributions 
To The Connecticut Environment 





PARTICIPATE IN THE 2016 
GREEN CIRCLE SUSTAINABILITY AWARD PROGRAM 


If you've made Connecticut cleaner and 
greener, you deserve to be considered for 
a Green Circle Sustainability award. 


Join the Connecticut's Department of Energy and Environmental 
protection (DEEP) along with the Hartford Business Journal and 
the Connecticut Green Guide, this May for the Green Circle Gala. 
The Green Circle Gala will be a celebration of sustainability, 
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or the first time ever, 
Pie Hartford Business 

Journal, the Connecticut 
Green Guide and DEEP will 
inaugurate a very special 
partnership, fo acknowledge 
and celebrate contributions 
to a greener, healthier 
environment in Connecticut. 


DEEP’S Green Circle Award 
Program has recognized businesses, institutions, individuals and 
Civic organizations who have participated in energy conservation, 
transportation, pollution prevention or recycling related activities 
or projects that promote natural resource conservation or 
environmental awareness. To date, more that 1,000 awards have 
been granted to businesses, institutions, schools, individuals and 
civic organizations, for their involvement in over 1400 projects. 
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February 15, 2016 
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Connecticut’s Business Magazine for Sustainability 


For special sponsorship opportunities, please call your 
account representative, or Christian J. Renstrom, Advertising Director, 
at 860.236.9998 ext 126 or email to crenstrom@HartfordBusiness.com 


recognizing companies throughout Connecticut for their 
contributions and achievements. 


DEEP has now redefined this awards program to focus on the 
importance of sustainability. The new Green Circle Sustainability 
Award will recognize those who take a coordinated and holistic 
approach to reducing their environmental impact and resource 
demands of their operations and activities. 


In addition, this year, the Hartford Business Journal and DEEP will join 
together for a very special evening event to celebrate and recognize 
this year’s winners, and to soread the word about the strides that 
companies right here in Connecticut are making. We hope you will 
join us! 


Any business, institution, individual, school, college, university, not-for- 
orofit organization, local government or state agency in the state of 
Connecticut Is eligible to participate. 


Please go to www.ct.gov/deep/greencircle for more information on 
nominating. Nomination deadline is February 15, 2016 for the 2016 
Green Circle Awards. 


If you believe in sustainability are committed to a greener 
Connecticut, please join us in this effort. 


NOMINATIONS NOW OPEN! Nominate yourself, 
or someone you know, today at: 


www.ct.gov/deep/GreenCircle 


In Partnership WIth: 


16: Connecticut Department of 


ENERGY & 
ENVIRONMENTAL 
PROTECTION 





16 Hartrorp Business JournaL © December 14, 2015 


www.HartfordBusiness.com 


MOVERS & SHAKERS 


First Niagara 
names senior 
leader for NE 
commercial 
lending 


First Niagara Finan- 
cial Group announced 
the appointment of Art 
Rhatigan as senior team 
leader for commercial lending in New England, which 
includes Connecticut and western Massachusetts. He 
will be based in New Haven. 

Prior to First Niagara, Rhatigan served as senior 
vice president-senior client manager for global com- 
mercial banking at Bank of America Merrill Lynch. 





United Bank names SVP, leader of 
Hartford area commercial banking 


Glastonbury-based United Bank has hired Ste- 
phen F. Roche as senior vice president and Greater 
Hartford commercial banking team leader. 

Roche, a commercial and industrial banker and 
senior leader in the Connecticut market for 30 
years, comes to United Bank after a nearly 15-year 
career at TD Bank, where he most recently held the 
role of senior vice president and regional manager 
responsible for leading a team of middle-market 
bankers in Connecticut. 

Roche replaces Robert Kell who has taken an- 
other leadership role at United Bank as senior vice 
president and business banking team leader. 


InterCommunity Inc. announces 
chief administrative officer 


InterCommunity Inc., a community health 
center in East Hartford, recently added Joseph P. 
Savidge to its executive leadership team as chief 
administrative officer. 

Savidge, a CPA, has held senior financial leader- 
ship roles in various organizations in Connecticut, 
including assisting in the Alstom/GE merger, Charter 
Oak Health Center financial turnaround and transi- 
tion of the Capital City Economic Development Au- 
thority to the Connecticut Regional Development 
Authority. He also has a background in banking, 
manufacturing and technology. 


Acceleron appoints quality 
assurance and safety manager 


East Granby-based Acceleron Inc. has named 
Jason Bourgeois as its new quality assurance and 
safety manager. 

Bourgeois’ primary roles include assuring certifi- 
cation and compliance to Nadcap regulations, man- 
aging and continually improving Acceleron’s quality 
system, and overseeing inspection and quality con- 
trol of its electron beam and laser welding, cutting 
and drilling services. 


Amenta Emma Architects adds 
to Hartford, Stamford offices 


Amenta Emma Architects has added Michelle 
Lanney to its Hartford office and Whitney Allison to 
its Stamford office. 

Lanney has extensive experience in architectural 
planning, design and coordination of municipal and 
civic projects. She will work on Amenta Emma’s reno- 
vation, restoration and site redevelopment project for 
the State Office Building at 165 Capitol Ave. in Hartford. 

Allison previously worked at Tyre Studio in New 
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Haven on several award-winning commercial proj- 
ects and will serve as a project architect and de- 
signer on the commercial interiors team. 


Federman, Lally & Remis 
names tax manager 


Gregory J. Lowrey has joined Federman, Lally & 
Remis LLC in Farmington as a tax manager. 

Lowrey was previously employed by the University 
of Connecticut as the tax and compliance accountant. 


ShopRites operator 
promotes three to manager 


Joseph Family Markets, owner and operator of 
the ShopRites in West Hartford and Canton, has pro- 
moted three associates to management positions: 
Elizabeth Barcellos, Vince Budds and Alex Busel. 

Barcellos has been promoted to seafood manager 
at the ShopRite of Canton. Barcellos has been in the 
industry two years and played a key role in the Can- 
ton store’s new overnight fresh seafood program. 

Budds has been promoted to assistant manager 
at the ShopRite of West Hartford. He has been in the 
industry for more than 12 years and has held manage- 
ment positions in the meat and seafood departments. 

Busel has been promoted to non-foods and health 
and beauty manager at the ShopRite of West Hartford. 


Hartford County Medical 
Assoc. announces officers 


Hartford County Medical Association (HCMA) 
has announced Dr. Kevin W. Watson as its new 
president, Dr. Sarit Patel as vice president and Dr. 
Shahena Master as secretary/treasurer. 

Watson joined HCMA in 2007, spending time as a 
chair on the insurance benefits committee before be- 
coming an officer on the board of directors in 2013. 
He practices pulmonary, critical care and sleep medi- 
cine at Grove Hill Medical Center in New Britain. 

Patel joined HCMA in 2005 and is a practicing 
oculoplastic surgeon at Grove Hill Medical Centers 
in New Britain and Springfield, Mass. 

Master joined HCMA in 1999. She has been a 
practicing internist at Windsor Medical Associates 
for more than 10 years. 


Quinnipiac official named to 
board of global children’s group 


David Ives, executive director of the Albert Sch- 
weitzer Institute at Quinnipiac University, has 
been appointed to the board of directors of the World 
Centers of Compassion for Children International, 
a nonprofit that strives to create a strong political 
voice for children in areas of stress because of war, 
hunger, social, economic or political upheaval and to 
respond to their needs materially and emotionally. 


End Hunger Connecticut! adds 
three new board members 


End Hunger Connecticut!, a statewide anti- 
hunger and food-security organization based in 
Hartford, announced the addition of three new 
board members: Renee DiNino, Joel Kalinowski 
and Arvia D. Walker. 

DiNino is the midday host on The River 105.9 
and director of community affairs for iHeartMedia 
Communities Connecticut. Kalinowski is director of 
social media for the Connecticut Lottery Corp. 

Walker is community outreach coordinator for 
Planned Parenthood of Southern New England. 
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NONPROFIT PROFILE 
Riverfront Recapture 


50 Columbus Blvd. Hartford, CT | Riverfront.org 


To improve central Connecticut’s quality of life and urban vitality. 


TOP EXECUTIVE 


Michael Zaleski, President & CEO 


Manages riverfront park systems in 
Hartford and East Hartford. 


FY 2014 SUMMARY 


2014 2013 
Total Employees 91 90 
Total Assets $3,428,111 $3,074,029 
Total Liabilities $169,061 $157,449 


Contributions & Grants $2,138,272 $1,454,838 
Program Service Revenue $567,625 $499,983 
Investment Income $77,087 $72,326 
Other $128,504 $261,472 
2,2 1 
eas $2,911,488 SEPLAHOG 
Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $1,594,746 $1,580,070 
Fundraising Fees $0 $0 
Other $1,008,608 $1,034,885 
TOTAL $2,603,354 $2,614,955 
MARGIN $308,134 $(326,336) 


TOP PAID EXECUTIVES (FY 2014) 


Base Salary Total Compensation & Benefits 
Joseph Marfuggi, President& CEO $135,614 $143,338 
Marc Nicol, Dir. Park 
Planning & Development vn Sie ee 
Peter Morse, Finance Director $85,986 $99, 359 





The Greater Hartford Arts Council 
has announced the recipients of its 2016 
Arts + Wellness Grants. The grants, sup- 
ported by UnitedHealthcare, were given 
to four local arts organizations to produce 
programs that use creativity to enrich lives 
and enhance the health and well-being of 
veterans and their families. The recipients 
include: Ballet Theater Company; Hospi- 
tal for Special Care; the University of St. 
Joseph’s Autorino Center for the Arts and 
Humanities; and the Veteran’s Art Founda- 
tion. Pictured (from left) are Roman Baca, 
artistic director, Ballet Theatre Company; 
Jim Bedard, CFO, UnitedHealthcare North- 
east; and Cathy Malloy, CEO, Greater Hart- 
ford Arts Council. 

e@@e8 

The American Savings Foundation 
is offering a $232,000 challenge grant to 
help the Friendship Center in New Brit- 
ain raise “local funds” to build permanent 
supportive housing for chronically home- 
less residents on North Street. The foun- 
dation is looking for organizations and 


individuals who will also donate to match 
the grant to show state officials that the 
project has local support. The Friendship 
Center runs a shelter and supportive hous- 
ing for the homeless. 
eee 
FAIR Health Ine. recently received a 
15-month, $120,000 grant from the Con- 
necticut Health Foundation. The grant 
will enable FAIR Health to offer its nation- 
ally recognized consumer-decision mobile 
app in Spanish for Latinos in Connecticut 
and add state specific cost data. The grant 
is part of $750,000 in foundation awards to 
nonprofits with the goal of improving health 
in Connecticut. 
e@@e0e 
The National Alliance on Mental III- 
ness Connecticut will receive a three-year, 
$149,500 Hartford Foundation grant to 
support implementing the Children’s Mental 
Health Disparity Initiative in Hartford. The 
program will allow more families, as well 
as community health workers and Hartford 
Public School educators to have access to 
information on how to better identify mental 
health issues in children and how to access 
available services. 
e@e8 
East Hartford Public Schools has 
been awarded a $750,000 grant from 
the Hartford Foundation for Public 
Giving to develop a new teaching and 
learning center and other strategies that 
will enable it to support children’s learn- 
ing, development, and success through 
increased family, school and community 
partnerships. 
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—CORPORATE REST 


People’s United 
\ Bank 


Member FDIC we | PACT 16.25 17.00 
2 ’ KA /\ I 
5 : 2 7 : I} p \ re \ {| a 
People’s United Financial Inc. Siam ——— J} \A M60 
850 Main St., Bridgeport, CT 06604 | www.peoples.com <a A eee aaa tals rr 
[~\ V —Teaet : 
People’s United Financial Inc. provides commercial banking, retail N , «el 
banking and wealth management services to individual, corporate Ne = re VY | V 15.50 
and municipal customers. a/\ AN y NA PVE i) ] Vv 
r | n/ ‘A /) N J V/V ’ \ \W N 15.00 
Top Executive: John P. Barnes, CEO AP Ve ON a, 
| 7X om me = 10) 4 V \ “ i 14.50 
Industry: Savings and Loan NM ~ Le 14.00 
3Q 2015 Revenue: $357M > > > > a 
‘ Mar 2 "15 + Jun 1°15 ; Sep 115 r Deciit 


3Q 2015 Net Income: $68.4M 
Quarterly Profit Change: $6.8M 


Cash: $6.2M 


Employees: 4,586 y role] G7: ders M(-Comeymalele) am BL-rommm (0) 


Competitors: Webster Financial Corp. Ticker Symbol: PBCT Stock Price: $16.25 Market Cap: $4.91B 

Citizens Financial Group 

Bank of America 52 Week Range Price: $13.97-$16.95 Outstanding Shares: 302.39M 
TOP INSTITUTIONAL INVESTORS CORPORATE SUITE 
Holder Shares % Stake Stock Non-equity 

Bd OS AOOCOMAU GION HOBCOOHO DH IOOSUGADG HOd OF ES CORUM OE GOON HH ORONO ON ONCOL OEM GIO SN5O SO0OS006 GNOHD AD CONN GOO E AO OOOURDUNU CONDO GORS EG ACO eOR HORN ONO ROOSOS OAS OUOUO ARNO NNSOOaSS Executive Title Salary Bonus Awards Incentive Total 
The Vanguard Group Inc. 26,01 3,207 8.39 MYaletereialers ie luletetelele reve (cls tetslalriorslatetetal eters etetsteialeteieluleterelele rete tstersiatelersiat clereiatstersieiereieisleleteielelevelsliviavelotersiateteisretsters ints \eeeyelatris lala’ etsiateiatetalaretetateteiersicrs relates talalsrevetarststslarste/steretsletstersiatetetataltrs arat ete ielaisre ster everatereral oteteterateretolatrrerata\sreielatetsteler ste letateielsteretalstetereta iste iatal cre raiatsrs atatstelsvere ei ater eetatererstststeiaia) ere ielal eiersiat sts slereeelateretalstete rats) rietetal sievalat ste raiatetersatses foteteeetstel etal sf eiets 
John P. Barnes President/CEO $994,712 $0 $741,989 $1,000,000 $3,698,122 

Barrow, Hanley Mehwhinney & Strauss 13,406,759 4.32 ; 

y y Kirk W. Walters Sr. EVP/CFO $645,246 $0 $384,277 $495,161 $2,047,720 
BlackRock Institutional Trust Co. SIDES ES Lee Powlus Sr. EVP/CAO $439,070 $0 $240,956 $318,724 $1,429,961 
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1.1he 2015 Healthcare Heroes winners, first 
row left to right: Heather Gates, 
Community Health Resources; Rebecca 
Santiago, Saint Francis Hospital and 
Medical Center; Dr. Pauline Olsen, Malta 
House of Care; Back row left to right: Dr. 
Fernando Ferrer, CT Children’s Medical 
Center; Ruth Satterberg, Hospital of 
Central CT; Elaine Scheinblum, Saint 
Francis Hospital and Medical Center; Dr. 
Jack Ross, Hartford Healthcare. (Missing 
from photo is Interim Healthcare of 
Hartford). 

2. Attendees networking before the event 
begins. 

3. Finalist Dr. William Petit, second from 
left, poses before the event begins. 

4. Lisa Freeman, Executive Director of the 
Connecticut Center for Patient Safety, 
Speaks about “Patient Engagement” 

5. Presenting Sponsor Harvard Pilgrim 
Healthcare, left to right: Jason Madrak, 
Vice President, CT Regional Market, Lori 
Temple and Jason Interlande. 

6. Jason Madrak, Vice President, CT 
Regional Market of Presenting Sponsor 
Harvard Pilgrim Healthcare, welcomes 
attendees to the event. 

7. Dr. Jack Ross, Hartford HealthCare (with 
award) stands with sponsors, from left 
to right: John Rodis, Saint Francis 
Hospital and Medical Center; Carol 
Bayruether, Hartford Healthcare Federal 
Credit Union; Tina Varona, Hartford 

Healthcare; Dana Finnegan, New England 

Mechanical Services, Inc; Jason Madrak, 

Harvard Pilgrim Healthcare, Heidi Sirota, 

ConnectiCare; Dr. Michael Genovesi, 

Starling Physicians. 







PHOTOS BY: ; Fienwehe _ 


More photos available online! 
View, share on social media and 
purchase downloads & prints at 
HartfordBusiness.com/eventphotos 
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OPINION | & COMMENTARY 


CT’s aging population poses 
opportunities, threats 


his week, the Hartford Business Journal wrapped up its year-long “Connecticut’s 
Silver Tsunami” series, which took an in-depth look at the business and economic 
implications of the state’s aging population. 

HBJ published about two dozen stories on the topic. More recent installments 
focused on Connecticut business owner’s lack of succession planning and the push to 
recruit urban students to replace an aging workforce. 

What did we learn? First, Connecticut’s aging population will have a far-reaching impact 
on our economy and lack of planning and strategizing by business leaders and policymak- 
ers to confront the issue will further constrain Connecticut’s economic competiveness. 

Private-public partnerships will need to be further developed among industry, gov- 
ernment and educational institutions to ensure we are training and educating the future 
workforce in in-demand careers. We've highlighted many of these efforts over the last 
year, including in this week’s issue, where we detail Professional Insurance Agents of 
Connecticut Inc., working with Goodwin College in East Hartford, to help train students 
for insurance careers through insurance-specific course work and paid externships. 

Job growth will be another key. Connecticut’s population has been dwindling in 
recent years as residents move to lower-tax states with warmer climates and greater 
job-growth prospects. The state can’t simply rely on its own residents to fill future job 
vacancies. We need the ability to attract the best and brightest minds from around 
country and world to remain competitive. Only then will employers large and small be 
comfortable firmly implanting their roots in the state. 

But that job growth will only come when the state gets its fiscal house in order and 
creates a business landscape that has fair and predictable taxes and regulations. Many 
would argue we aren't yet close to that happy medium. 

Last week the state legislature took baby steps towards recognizing the need for acom- 
petitive business environment, when it provided modest business tax relief including modi- 
fications to the controversial unitary reporting system for corporate taxes, among other 
measures. But with more significant deficits looming, Connecticut’s structural budget woes 
haven't been rectified and businesses have no assurances that the cost of doing business in 
Connecticut won't continue to rise. That’s one of the chief concerns Fairfield-based General 
Electric has harbored during its search for a potential new corporate headquarters. 

Connecticut offers a great quality of life with some of the best schools in the country, but 
our state’s value proposition is severely diminished with a high cost of living that increas- 
ingly makes it more difficult for individuals, families and businesses to live and operate here. 
That’s not rhetoric — it’s a notion supported by fact: About 96,000 Connecticut residents 
moved out of the state in 2014, and we lost 13,285 more residents than we gained last year. 

Another key lesson we learned was the need to leverage the skills, talents and 
knowledge of our older workers. Too often we read about companies letting go veteran 
employees at the top of the pay scale in order to cut costs, but there will come a tipping 
point when the loss of that institutional knowledge will severely damage companies. 

Several organizations in Connecticut, including Leadership Greater Hartford and 
Capital Workforce Partners, are running programs that aim to utilize the skills of older 
retired or unemployed workers, particularly helping them adopt their private-sector 
knowledge to help area nonprofits. It’s a model that businesses should seriously con- 
sider when trying to figure out how to leverage their older workers. 

Connecticut’s aging population poses both threats and opportunities. It’s the busi- 
nesses and policymakers who are proactive in addressing the issue that will put the 
state in the best position to succeed long term. ai 


Did lawmakers’ deficit-mitigation 
plan improve CT’s business 
environment? 


Last week’s poll results: 
Do you expect your household 
income to climb in 2016? 


OTHER VOICES 


The death of political 
speecn as we know It 


By Dean Pagani 


ecent political events suggest that, 
more than anything, what the American 


people want is government leaders who 
simply tell the truth. We have all learned how 
to decipher purposefully deceptive language 
and we simply don’t 
have the time for it 
anymore. We _ not 
only want our poli- 
tics in 140 characters 
or less, we want can- 
didates to share their 
true beliefs, even if 
those beliefs are not 
supported by facts. 

Communications 
experts often tell cli- 
ents that audiences 
respond to leaders who “say what they mean 
and mean what they say.” Even so, there is 
the tendency in politics to devise well-test- 
ed word formulations meant to steer public 
debate in one direction or another. 

Sometimes these 
formulations mean 
just the opposite of 
what they appear to 
mean, but they are 
calculated to win 
votes. It’s this second 
part of political mes- 
saging — the manip- 
ulative part — that 
voters are rejecting 
as we approach the 
coming presidential 
election year. 

Knowledgeable 
observers continue to 
predict the collapse 
of the presidential 
campaigns of Donald 
Trump, Ben Carson 
and to a lesser degree, Bernie Sanders. The 
experts say all three men hold extreme policy 
positions that make them un-electable. 

Some say Trump has no meaningful policy 
positions at all. What all three do have is an 
un-restrained willingness to say exactly what 
is on their mind no matter how unpopular it 
may be. Their opponents are mostly incapable 
of doing so, because they have succeeded in 
politics under the old rules of political com- 
munication that require candidates to thread 
the needle rhetorically, on almost every issue, 
to appeal to the largest number of potential 





> What could be more 
honest than a known 
felon standing in the 
public square asking 
voters to give hima 
second chance despite 
everything they know 
about his past. 


voters, or to appeal directly to their base. 

Something has changed. Politicians have 
always been known for being slick, or disin- 
genuous with their language, but voters have 
adapted and can see through it. Even the most 
practiced politicians realize it. In a recent 
Republican debate, Sen. Marco Rubio (R-Fla.) 
accused former Florida Gov. Jeb Bush of attack- 
ing him on his voting record only because 
Bush’s advisers told him it would work. The 
tactic undercut Bush’s authenticity and allowed 
Rubio to suggest he was telling it like itis. 

We might call it the Pope Francis effect. 
People around the world are responding posi- 
tively to the Pope because he has made a point 
of refusing many of the trappings of power and 
choosing to speak directly about controversial 
issues. Though many may disagree with him 
— and his church on many issues — they over- 
whelmingly appreciate his candor. 

Here in Connecticut, the election of 
Joseph Ganim as mayor of Bridgeport, car- 
ries a similar message. 

In conventional terms, itis hard to explain 
the city’s willingness to return a former 
mayor, convicted of 
corruption in office, 
to that very same 
office. On the other 
hand, what could be 
more honest than a 
known felon stand- 
ing in the _ public 
square asking voters 
to give him a sec- 
ond chance despite 
everything they 
know about his past. 

Ganim’s new deal 
with the voters of 
Bridgeportis perfectly 
clear. They have given 
him another chance, 
but if he strays he will 
be banished for good. 

For other reasons, it is unlikely Trump, 
Carson or Sanders will be elected president, 
but their communications style is changing 
the nature of the debate and could influence 
future candidates, because politicians emu- 
late what works. Candor works. 

To paraphrase former president Bill Clin- 
ton, we are witnessing the death of political 
speech as we've known it. a 
Dean Pagani is a public relations adviser 
with McDowell Jewett Communications in 
Hartford. 


Send Us Your Letters 


The Hartford Business Journal welcomes 
letters to the editor and guest commentaries 
for our opinion pages. Electronic 
Submissions are preferred and welcome 

at: news@HartfordBusiness.com. Or you 
may fax submissions to Editor, Hartford 
Business Journal, at (860) 570-2493. 
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To vote, go online to HartfordBusiness.com. 
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EXPERTS CORNER 


Retirement planning tips for 
CT small business owners 


By Mark Crandall 
very day small business owners in Con- 
EF necticut juggle front-of-house opera- 
tions — serving customers and manag- 
ing staff — with back-office duties, including 
payroll, licensing, taxes and labor laws. 
With so many 
immediate priorities, 
planning for retire- 
ment can take a back- 
seat, especially when 
it may be a decade or 
more away. In fact, a 
recent survey by TD 
Bank found that near- 
ly half (47 percent) of 
small business own- 
ers don't have aretire- 
ment plan in place. 
With more than a third of small business 
owners in the U.S. at or near Social Security’s 
full benefit age of 66, the future may be clos- 
er than many small business owners think. 
Lacking a 401(k) or a pension to rely on for 
retirement income leaves many small busi- 
ness owners ill-equipped for retirement. 
To properly prepare, Connecticut’s more 





BIZ BOOKS 


than 331,386 small business owners should 
consider the following: 

eSet a goal: Setting a goal and envi- 
sioning your plan for retirement is crucial. 
Whether you choose to sell the business or a 
partnership, pass ownership to another indi- 
vidual, or close the business, this decision 
will inform your retirement planning. 

¢ Build aretirement plan: Age contributes 
to how aggressive your savings plan needs to 
be, so it’s vital to begin planning and saving now. 

If you want to sell your business at retire- 
ment, be realistic about its market value. 
While it’s impossible to predict how the econ- 
omy and other factors will impact a business’ 
future worth, obtaining a valuation range bet- 
ter prepares you for all outcomes. 

If you want to cash out of your business 
at retirement, you should still save cash now. 
Instead of putting all the profits back into 
the business, consider giving yourself a raise 
to max out contributions to a 401(k) or IRA. 
The Small Business Administration (SBA) 
reported in 2013 that the median income for 
self-employed individuals in Connecticut was 
$59,067. Putting even a fraction of that towards 
your goal will help put you on the right track 
towards retirement. Paying yourself on a 


> With more than a third of small business owners 
in the U.S. at or near Social Security’s full benefit 
age of 66, the future may be closer than many 
small business owners think. 


quarterly basis can also make saving easier. 

e Think about growing your business: 
Our survey found 57 percent of small busi- 
nesses are sole proprietorships, meaning 
the owner has essentially replaced his or 
her income at a corporation with self-earned 
income. Unfortunately, sole proprietorships 
don’t sell. Even if they did, the sale wouldn't 
be a big enough profit to comfortably live off 
of during retirement. Increasing employees 
and revenue boosts the business’ overall 
value, making it more attractive to potential 
future buyers. Investing in your business now 
makes big differences later. 

eBe smart with finances: Small busi- 
ness owners have many resources available, 
including seminars and videos from the SBA, 
workshops by local banks and seminars by 
your chamber of commerce. Often free, these 


resources can provide insight on topics like 
expansion, seeking credit and applying suc- 
cessfully for small business loans. Keep 
retirement goals in mind when making any 
major financial decisions for the business. 
Again, financial professionals can advise on 
which risks are financially sound by review- 
ing aplan and factoring in how debt level can 
impact retirement goals. 

For small business owners, preparing for 
retirement is work beyond setting aside a per- 
centage of your paycheck into a retirement 
savings plan. A solid strategy will include both 
succession and retirement plans that allow you 
to comfortably hang up your hat. i 
Mark Crandall is TD Bank’s regional pres- 
ident for Connecticut, Massachusetts and 
Rhode Island. 


How an economy grows and why it crashes 


It Crashes” by Peter Schiff and 
Adam Schiff, John Wiley & 
Sons, $34.95. 

Imagine three guys on a tropical island 
eking out existence by catching fish bare- 
handed. Then one invents the fishing net. The 
inventor loans the extra fish he catches to the 
other two while they make their own nets; the 
loan is repaid in fish two for one. Three lives 
are changed because fishing 
goes commercial. Attracted 
by this growing industry, 
other residents come to the 
island. While many fish, oth- 
ers provide services to the 
fisherman and their families. 

Prosperity booms as con- 
sumer spending grows; in the 
background, the roles of bank Vue 
ing and government expand. ye ys 
With hut options limited, | Ayers 
the cost of huts spirals. High 
mortgage payments see more 
islanders living from paycheck to paycheck 
and using credit to excess. Inflation begins 
because the government keeps printing “Fish 
Reserve Notes,” increases taxes and goes 
into debt to fund its projects and the agencies 
needed for oversight. Sound familiar? 

Using the simple, yet complex, island 
economy as a metaphor, the Schiffs stress 
the human aspects over the dizzying array 
of charts and graphs most economists use 
to explain economics. With wry humor and 
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illustrations, they teach 
Econ 101. Learning high- 
lights include: 
People get rich only 
by providing something 
of value to others. If 
the net inventor had 
not loaned fish to the 
other guys so they 
could eat while mak- 
ing their nets, they 
would still be catch- 
ing fish bare-handed. 
All three profited from the loan. 

Advances in productivity allows for 
expansion into other areas — and more lei- 
sure time. The three soon built a mega fish 
catcher that catches more fish than they can 
consume. They created an export business. 
One began building surfboards so he could 
be the big kahuna of the waves; it evolved 
into a surfing school. Another began creat- 
ing designer leaf-ware for island residents 
and tourists; the third worked on canoes 

and carts for transporting fish and people. 
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> Advances in productivity allows for expansion 
into other areas — and more leisure time. 


Save, Save, save! Savings shield people 
and economies from the unexpected. By 
under-consuming, people build wealth 
needed to maintain their living standards 
in the event of job loss or retirement. From 
the economy’s standpoint, savings (i.e. rein- 
vested profits) create business growth and 
economies of scale that make goods avail- 
able to more people at lower prices. 

The role of abank. Loans on the island are 
predicated on risk. The borrowers with sav- 
ings and good credit ratings get the lowest 
rates. The rates on the loan portfolio deter- 
mine the rates paid on savings accounts and 
longer-term deposits. As banked savings 
swell, loan rates drop — money in the vault 
won't generate profit. The bank monitors 
credit quality because relaxing credit stan- 
dards will ultimately increase defaults. 

On the island, interest rates rise and fall 
based upon supply of money and the demand 
for loans. The banks know that artificially 
low rates actually encourage borrowing/ 
consumption and discourage savings. 

The tipping point comes when a large 


sector of the economy collapses (i.e. fishing 
industry, hut building) and businesses/con- 
sumers can’t repay their loans. Banks floun- 
der. Government intervention, in the form of 
make-work projects drive up the deficit. Loans 
are made to troubled industries deemed too 
big to fail with the knowledge that the taxpay- 
ers won't come out whole — which leads to 
either higher taxes or higher deficits. 

Key takeaway on inflation. When a gov- 
ernment’s deficit increases, the value of its 
currency goes down. The three results: 1. 
Wages and prices go up because it takes 
more money to buy what you used to buy. 
2. As prices increase, the incentive to save 
goes down — why save when the things you 
want will cost more tomorrow. 3. Those on 
fixed incomes find that their retirement nest 
egg won't last as long as they'd planned. 

The Schiffs simplify economics by 
explaining cause, effect and things that 
interfere with market forces. | 
Jim Pawlak is a nationally syndicated 
book reviewer. 
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OF NOTE 


CIGNA NAMED CORPORATION OF THE 
YEAR BY WORLD AFFAIRS COUNCIL 


The national World Affairs Council 
named Bloomfield insurer Cigna as 
its Corporation of the Year in recogni- 
tion of best practices by a U.S. multi- 
national company in the global social 
responsibility sector. 


The Council specifically recognized 
Cigna’s global commitment to corpo- 
rate social responsibility, diversity, 
health and fitness. Cigna President 
and CEO David M. Cordani accepted 
the award during a recent luncheon in Washington D.C. 





WEST HARTFORD RESIDENT NAMED 
WOMAN OF THE YEAR BY THE VILLAGE 
FOR FAMILIES & CHILDREN 


West Hartford’s Carle Mowell has 
been named the 2015 Woman of the 
Year by nonprofit The Village for 
Families & Children. Mowell has 
been a community volunteer in 
Greater Hartford since 1973, active 
with the Junior League of Hartford, 
Aurora Foundation for Women and 
Girls, Hartford Foundation for Public 
Giving, and American School for the 
Deaf, among others. 





The award is given to a woman who is a strong advocate for at- 
risk girls and young women, motivates and inspires young 
women to realize their potential, and whose efforts have a trans- 
formative effect on the lives of women and girls. 


GAYLORD SPECIALTY HEALTHCARE VP 
TAKES TOP HONOR AT ‘BEST IN THE STATE 
CONNECTICUT PHILANTHROPY AWARDS’ 


Gaylord Specialty Healthcare Vice 
President of Development and 
Public Relations Tara A. Knapp was 
named this year’s “Outstanding 
Fundraising Professional” by The 
Association of Fundraising 
Professionals’ Connecticut and 
Fairfield County Chapters. 


Knapp was presented with the award 
at The Best in the State Connecticut 
Philanthropy Awards Breakfast held at 
the Omni New Haven Hotel at Yale in New Haven, honoring those 
who have helped change lives through their fundraising and phil- 
anthropic efforts. 





AMENTA EMMA RECEIVES NATIONAL 
AIA DESIGN FOR AGING AWARD 


Amenta Emma’s Memory Care project, The Grove at Pineview - 
Covenant Village of Cromwell, has been recognized by the AIA 
Design for Aging Review. 


Amenta Emma’s senior-living team completed the renovation of a 
9,000-square-foot assisted-living wing called The Grove, convert- 
ing 16 resident apartments into an 18 resident Memory Care 
wing. The project received an Award of Merit for its advanced 
design concepts and research and solutions sensitive to the 
needs of an aging population. 


Please Note: All electronic submissions for Accolades should be 
sent to news@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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P For the sixth consecutive year, Farmington Bank used curricula from Junior Achievement to teach the fundamentals of business and 
economics to 450 Holmes Elementary School students in 22 classes in grades K-5. The program, JA In A Day, is part of JA’s and Farmington 
Bank’s ongoing efforts to educate students about financial responsibility, careers and the world of business. (Shown above) Farmington Bank’s 
Senior Vice President of Small Business and Government Banking, Andreas Kapetanopoulos, teaches third-grade students at Holmes 


Elementary School in New Britain. 


GOVERNOR’S PREVENTION PARTNERSHIP RECOGNIZES ANTHEM 





BANK OF AMERICA HOLDS TURKEY TUESDAY FOOD DRIVE 
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P The Governor's Prevention 
Partnership recently honored 
Anthem Blue Cross and Blue 
Shield with the 2015 Partner in 
Prevention Innovation Award at its 
Annual Governor’s Luncheon in 
Hartford for the company’s 
innovative approach to youth 
mentoring. Anthem contributed 
$100,000 to The Partnership this 
year. Additional funding was 
directed towards a unique pilot 
program in one of the state’s 
urban areas to increase 
attendance and support academic 
success. Pictured (from left) are 
Jill K. Spineti, Governor’s 
Prevention Partnership president; 
Dawn Morris, co-board chair; and 
Jill Rubin Hummel, Anthem Blue 
Cross and Blue Shield president. 


P Bank of America and 
Foodshare held their annual 
“Turkey Tuesday” food drive 
on Nov. 17. As part of the 
event, Bank of America 
donated $20,000 to help 
Foodshare purchase enough 
turkeys to feed Connecticut’s 
needy during the holiday 
season. Pictured (from left) are 
Joe Gianni, senior vice 
president, Bank of America; 
James Arena-DeRosa, CEO, 
Foodshare; and Kevin 
Cunningham, Connecticut 
president, Bank of America, as 
the bank presents the 
$20,000 check. 
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Count on Cox Business—thousands of our 
customers in Connecticut already do. 


Ask around and switch today. 
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*Offer ends 1/3/16. Available to new commercial subscribers of Cox Business InternetS™ 15 (max. 15/5 Mbps) and Cox Business VoiceManagers™ Essential with unlimited nationwide long distance and Voice Mail. Prices based on a 2-year service 
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available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching applications. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS 3.0 modem may be required for optimal 
performance. Speed not guaranteed. Actual speeds may vary. See www.cox.com/Internetdisclosures for complete Internet Service Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination 
with or in addition to other promotions and cannot be applied to any other Cox account. Phone modem provided by Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem 
is moved or inoperable. Services not available in all areas. Other restrictions apply. ©2015 Cox Communications, Inc. All rights reserved. 
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